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Google AdWords & Sitecore DMS
Combined Reporting
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How many conversions did you make?
What about your sales funnel?
Which ads performed best?
Which keywords performed best?
What does performed best mean for you?
* ROI?
* Volume?
* Brand engagement?
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Let’s take a look

Amsterdam Las Vegas Melbourne



U

sitecore’ symposium

2012

Summary

* Track your Google AdWords results right from

Sitecore

* Build custom applications to connect to any API
* Integrate custom data directly in the Analytics DB
e Customize reports with Stimulsoft Reports
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Summary

* Test at Sitecore, move to Shared Source

* Bring your Google AdWords campaign data in to

Sitecore
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lan Lowe — ilo@sitecore.net

ADWORDS TO DMS
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Feedback Appreciated!

Please take a moment to provide
session feedback via the mobile site.

http://www.sitecore.net/SymNA
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